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Visual Identity Brief

Atlani Avocats - Paris Bar

1. ldentity and Objective

Attorney — Ruben Atlani, a member of the Paris Bar, is establishing a solo practice in Paris, France. | am
currently practicing alone, but | may hire associates in the future.

Core Practice Area — Medical malpractice on the patient side — supporting and defending victims of
medical errors, surgical errors, and hospital-acquired infections. Proceedings before civil, criminal, and
disciplinary courts, as well as before the CCI/ONIAM.

Possible Evolution — The practice may expand to include the defense of healthcare professionals
(doctors, medical facilities), or broader personal injury cases (accidents, disasters, victims of crimes). The
visual identity must work effectively in these contexts without being confined to a single style.

Regarding the logo — Empathy and humanity are important values — but the identity must not be overly
focused on “medical victims.” The desired balance: professionalism and competence on one hand, warmth
and commitment on the other.

Name — ATLANI — short, strong, memorable, and consistent with the domain atlani-avocats.fr. The
initial "A" can serve a design purpose, though this is not required.

Website & email — atlani-avocats.fr - cabinet@atlani-avocats.fr

2. Competitive Analysis — Victim Side

Law firms specializing in medical malpractice and personal injury on the patient side—exactly the practice |
plan to pursue. The goal is to build a distinct and recognizable identity: visual similarity to one of them isn’t an
absolute deal-breaker, but we aim to stand out enough to prevent any confusion.
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2b. Firms in the field — Professional services & ONIAM

These firms are not direct competitors. A certain degree of similarity is acceptable, except for Limonta—any
resemblance is absolutely unacceptable.

To be avoided at all costs — former firm
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3. Color direction

What we’re looking for
4+ Professionalism and competence — immediate trust.
+ Warmth and empathy — without institutional coldness (not just black and gold like M&A firms or the
professional sector; we’re addressing people here, not companies).
4+ Modernity — no tired clichés.
+ Sufficient differentiation from direct competitors in the victim sector — absolute differentiation from
Limonta.
4+ A simple color palette (1-3 colors) that works well on a white background (letters, etc.).

For the main color, blue seems a natural fit: a color of trust and competence, well-established in law and
medical law, and one that represents me well. The challenge is to find the perfect shade of blue—one that is
both beautiful and appropriate (serious yet human)—and ideally not exactly the same as any other firm’s.

Another color is still an option—the graphic designer is free to suggest any other direction.

4.Logo Direction

Logos | liked
| particularly liked these logos—not as templates to copy, just as references.
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On the contrary, | don’t like most of the other logos shown above (they aren’t very attractive and lack
modern, up-to- ).

Options considered

Atlani Avocats (The full name—short, strong, consistent with the domain atlani-avocats.fr; a single large
A shared between the two?)

AA (For the initials of Atlani Avocats — suggestions welcome.)

RA (Stands for Ruben Atlani. Two caveats: the pronunciation is awkward, and there’s a slight
inconsistency with the domain atlani-avocats.fr. Not out of the question—suggestions welcome.)

To be avoided at all costs

— Overly conventional legal and medical symbols—scales, laurel wreaths, caduceus, crosses, togas.
— A style that’s too casual—the tone is human but remains legal and premium.

What we’re looking for

— A logo that can be used in email signatures, letterhead, on the website, on business cards, and on social
media (so the logo should be adaptable to both large and small formats).

The graphic designer is entirely free to propose directions not explored here. This brief outlines a
positioning strategy and differentiation constraints—not a solution. The best identity will likely be one
we haven't yet imagined.

Ruben Atlani - Attorney at Law, Paris Bar - Medical Liability - Personal
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